B i ZALEMT KRB EMfITIEFIEFTAAE T B8k
T
i H % | | % L i#
: & | A "
el | 7B BT E|T
A4 RE BT IR
Cultural Ecology and Environment of | 2 | 2287 [ 3 313
the Arts
ALE B = e
Culture Resource and Art Forms Sl 1 1
LIF R ERBRE2 AT R 8 EER 18 /NI
T —— 2. -frh /DB —FT -
217 ~ BIEEESHS o
: Arts,Creativity and Leadership Sac I bl
Bigeies | ' |
IA Independent Study I o | ! ! 1'{?]”%?}5’ ’ . o - .
s 2. 5E 5 E T AR B A Ry B BUE R
e TR AR -
pi ORI MECIRRE | PR IRERE—EEE -
Independent Study I -
H
BT | o | s
Arts Management Practices 1 0| S I 1
B T e
Arts Management Practices 1T 0| B I 1
(—) /hat 8
%
% Sy B AR 62 GRHE « T TR SRR B DR B k4R ~ BB PR
B R 2 [EEESZ I SRR R A LA TR 100%3
;E raduate Production or Thesis 25
H
R
L AP (R R 8 Ry 40 223 > BRBIEMERIB SN - RFTEERIH 2/ D& & 26 57 -
2. N BRERIEECE SRR ) IR AR -
3IEFEEREE O] 2 REREAITMHRE 2P (A0 - =48 ~ B ~ SR - Elr - S5 - it ieEin )
BRI A > PRBORATFR IR HEE 0 2 KRER TS 29 tHRR H 4 B4 5dERgtH -
BUNMEFEERA » BEAREMTAHRRE 4 2297 (B3 5E1) -
4 IR ENBEEFEIRGE AT 2/ VAN 5 RE MR &2 38R R AR B =M &
1A
aff °©
5113 B A 2 E I ~ A EAERREE T R IR ER AR AR T B A BRI ST MR 2 A iR AR
EEEL o NHEEIEAAEE BB E /D 6 /NFEMTHT MR G RE - MM EERE
AEHEFEAE -

- 225 - 112 2 113 B4FEE A4



B iz ZJLEEHTKE 2

AT TN L S IR R ST PR EE +BE

BT &

C 1D

m 2 W M

BTH
%\ % - . E .
. 2| B — N
P H %4 A B 1 s G
el | 7| B BT
=LA £
% Quantitative Research Methods S B —
/I »ER (i —
A sl 5 | s sRE
Qualitative Research Methods e
SABELEREHASE -
Research on Culture and Communication | 3 3
FEERIN I SR
Tends of Industries Innovation and Social Bl 3 3
e Development
b |BlAE - iy B\ SL I £ Z5 /R
§ Seminar on Creative Thinking S 3 3 EVEEM
HE 4 G iES £
Observing and Writing about Daily Life B 3 3
HAth £
Additional Courses S 3 3
I o
X o L EHAl 3 3
Seminars on Leadership in Arts Organizations ”
AT AH 45 SRS AR T 1 T
Strategic Planning and Management in Arts Bl 3 3
Organizations
o |E5iTT ISR sag| 3 |
% Research on Marketing Strategies for the Arts e P
7 \t Ié_.
& [EB b aE sl 5 | 3 o
# Seminar on Event Management e
iy 5 E 5T £
Seminars on Arts Market |3 3
HAth £
Additional Courses 3 3
&
g Human Resource Management ”
=Y
[HESTATS | 5 | 3
Communication and New Media Research e
5 TS LB 5 sl 3 | 3
i Art Promotion and Public Relations e
i LTI
/ |Research on Integrated Marketing B 3 | 3 Z/DEE—M
% Communications
Sl © SR w| 5 | s
Arts Communication: Writing and Speech g
R B OH HE
Workshops for Communication and EHAl 3 3
Negotiation
HAth £
Additional Courses =3 3

- 226 -

112 2 113 B4EE A4




Bl i Z L EaHT KRB EHMT{TIRELIE IR FNAAE T3 2255 H &k
B=H
/\\ B . A et
i g % | | %] 0 P B
el | 7| B E|TET
s ER T £
Financial Statement Analysis )3 3
B o
% Managerial Accounting )3 3
éﬁ Z2/DEEE—
& it o o
=l | Applied Statistics 3 3
Hir .
Additional Courses =3 3
S RS suml 5 | 3
Research on Application for Cultural Assets s
SCABELEAGTECER S AT B R sl 3 | 3
BE Seminars on Culture and Arts Policy Analysis RS
e D
B [ LEA T B R | 3 | 3
- Seminars on Culture and Arts Administration s
- Hir .
5 Additional Courses )3 3
e |B|  |wazer sl 5 | s
4 gg Research on Arts Entrepreneurship RS
|=1
it S5
H Arts Management and Community EHAl 3 3
Development
ST{L AR R g P I
Study of Cultural and Creative Industries RS
Theatre Management 3 3
2
% |y o R
= FEZ
% Producing and Managing the Performing Arts S 3 3 D ¥
(=
EfifiraH 45 e 1S s 3 | 3
Arts Organization Management -
sl e
Arts Organization Consulting 23 3
Bl TR T B SRR ;
EHAl 3 | 3
Laws of Arts Administration and Management
Hir .
Additional Courses S 23 23

- 227 - 112 2 113 B4EE A4



